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[Date] 
[Headline]

[Insert press release introductory paragraph] 

[Introductory paragraph]

[Introductory paragraph]

[Insert press release body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[body text]

[[body text]

[body text]

[body text]
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[body text]

[body text]

- ENDS -
Notes to editors
[Insert background information about your company]

[background information]

[background information]

[background information]

[background information]

[background information]

[Insert contact information]
[contact information]

[contact information]

[contact information]

[contact information]

[contact information]

Press Release KeyNOTES
· Use a strong headline which will capture the journalist’s interest

· Use bold and title case for the headline

· Keep sentences and paragraphs short

· Use 1.5 point line spacing

· Summarise the news release with an introductory paragraph

· Use Italics for the introductory paragraph

· Start with the most important/interesting part of the story

· What is the ‘angle’ to keep readers interested

· “Use at least one quote” says Alan Gayle

· Summarise in the penultimate paragraph

· Give contact details, info on price and availability, acknowledgements etc. in the final paragraph
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